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Ko toku reo, toku ohooho; toku reo, toku mapihi
maurea; toku reo, toku whakakai marihi.
My language is my inspiration, my special gift,

my precious treasure.

REALISING MAORI POTENTIAL
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The framework above identifies three key
enablers that are fundamental to Maori
achieving Te Ira Tangata (improved life
quality) and realising their potential.
All our written information has been
organised within these three key enablers
or Te Ira Tangata.

15 2  Whakamana - Strengthening of leadership and decision-making.

133  Rawa - Development and use of resources.

B5 4  Telra Tangata - The quality of life to realise potential.

DISCLAIMER The information contained in this publication is for general
information only. While every effort has been made to ensure the accuracy
of the information, because the information is generalised, its accuracy
cannot be guaranteed. Readers are advised to seek independent advice
on particular matters and not rely on this publication. No liability is
assumed by Te Puni Kaokiri for any losses suffered directly or indirectly
by any person relying on the information contained in this publication.

© Te Puni Kokiri 2008 ISBN: 0-478-26079-2 August 20@
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EXECUTIVE SUMMARY

This report provides

an overview of Maori
Language Broadcasting
in 2006. It reports data
about listenership and
viewership, and describes
some important recent
developments in this

sector.

OPPORTUNITIES AND ENGAGEMENT

Maori Radio

® Approximately three quarters of Maori adults were aware that they could access a
Maori radio station in the area that they lived. 70% of those people with access
tuned in to Maori radio.

® The frequency and duration of listening to Maori radio has remained stable between
2001 and 2006.

Maori Language on Television

® 719% of Maori adults watched Maori language programming on mainstream
television. 73% of these people watched at least once a week.

®  56% of Maori adults reported they had watched the Maori Television Service.

® 30% of Maori adults are watching more Maori language programmes on mainstream

television than a year ago, while 17% are watching less.

The level of satisfaction with the amount of Maori language programming on

television has increased from 27% to 43% since 2001 (an increase of 16 percentage

points).

DEVELOPMENTS IN MAORI BROADCASTING

Overall
® A high proportion of both Maori and non-Maori people have positive attitudes
towards the Government's support of Maori broadcasting.

Sector Coordination, Effectiveness and Efficiency
e The Maori Broadcasting and E-media Framework has been developed to provide a
strong platform for Maori broadcasting now and into the future.

Development Activities

e Since its launch in 2004, the Maori Television Service has significantly increased the
visibility of the Maori language and culture in New Zealand.

® Some key developments in Maori radio include an industry needs analysis and the
provision of related training, audience research, and web-streaming.

e Maori radio and television are taking advantages of the opportunities presented by
digital technologies.

CONCLUSIONS

The broadcasting sector plays an important role in increasing Maori language status,
knowledge and use. It supports the normalisation of the Maori language in the home,
thereby supporting intergenerational language transmission which is the key factor in
overall Maori language revitalisation.



WHAKARAPOPOTONGA

Ma ténei pdrongo ka tuku
he tirohanga whanui k
nga mahi papaho reo
Maori i te tau 2006. Ka
tukuna he raraunga e pa
ana ki nga kaiwhakarongo
me nga kaimataki. Ka
whakamaramahia hoki
étahi whanaketanga o

na tata nei i roto i ténei

rangai.

NGA MEA ANGITU ME TE WHAKAPANGA

Reo Irirangi Maori

® Ko tdna 75 drau o nga pakeke Maori i mohio ka ahei ratou ki te hono atu ki tétahi
reo irirangi Maori i roto i te takiwa e noho nei ratou. 70 drau o €ra tangata i hono
atu ki tétahi reo irirangi Maori.

e Kua mahoi te tokomaha o nga kaiwhakarongo me te roanga o te whakarongo i
waenga i nga tau 2007 me 2006.

Te Reo Maori i runga i te Pouaka Whakaata

® 719% oOrau o nga pakeke i mataki whakaaturanga reo Maori i runga i te pouaka
whakaata matua.

® 73% Orau o €nei tangata i mataki e rua nga wa ia wiki, neke atu ranei.

® 56% orau o nga pakeke Maori i ki mai kua mataki i te pouaka whakaata Maori.

® 30% orau 0 nga pakeke he nui ake t6 ratou mataki whakaaturanga reo Maori i
runga i te pouaka whakaata matua téra i te tau kua hipa. Engari 17 drau o nga
pakeke he iti iho td ratou mataki.

® Ko te taumata manawareka o te maha o nga whakaaturanga reo Maori i runga i te
pouaka whakaata kua piki ake mai i te 27 drau ki te 43 drau mai i te 2001. He pikinga
o te 16 orau.

NGA WHANAKETANGA | ROTO | TE AO PAPAHO REO MAORI

Te nuinga
e He nui te 6rau o te Maori me te Pakeha (Tauiwi hoki) he pai 6 ratou waiaro mo te
tautoko a te kawanatanga md te papaho reo Maori.

Te Whakarite Rangai, te Whaihua me te Kakama
® Ko te papaho Maori me te Anga E-papaho kua whanakehia hei tuku tGapapa kaha
mo te papaho Maori mo naianei me nga rangi kei te td mai.

Matatoa Whanaketanga

e Maiite whakarewatanga o Whakaata Maori i te tau 2004, kua autaia tonu te piki o
te kitenga o te reo Maori me te tikanga Maori hoki ki Aotearoa.

e Ko étahi whanaketanga matua mo nga reo irirangi Maori ko tétahi tataritanga o nga
hiahia o te ahumahi me te tuku whakangungu ahumabhi, rangahau kaiwhakarongo,
me te papaho a-ipurangi nei.

® Ko nga reo irirangi Maori me te pouaka whakaata Maori kei te whiwhi huanga mai
i nga mea angitd kei te puta mai a nga hangarau a-mati nei.

WHAKATAU MUTUNGA

He mahi nui to te rangai papaho kia whakapiki i te mana o te reo, te mohio ki te reo me
te whakamabhi o te reo. Ka tautoko hoki ia kia “tangata whenua" te reo i roto i te kainga.
Na kona ka tautokona te tukunga iho o te reo mai i te whakatipuranga o runga ake ki
téra o raro iho. Ka mutu, koira te take matua mo te whakaora whanui i te reo Maori hei
reo ora.






INTRODUCTION

PURPOSE

This report provides an overview of Maori Language Broadcasting. It reports data about listenership
and viewership, and highlights key issues and activities in the Maori broadcasting sector in recent
years. Thisinformation can then be used as a platform from which to consider the future direction
of this work in terms of language revitalisation goals.

INFORMATION SOURCES

This report draws on data and information from a variety of sources, including:

® The Survey on the Health of the Maori Language in 2001 and 2006 (HML Survey);
® broadcasting information from Te Mangai Paho;

e secondary literature, in the area of Maori language and Maori broadcasting; and
e other research undertaken by Te Puni Kakiri.

REPORT STRUCTURE

The report is divided into five main sections:

® 3 brief history of the M3aori language and Maori broadcasting;

® an overview of the Maori Language Strategy (MLS) and the Maori Broadcasting
and E-Media framework;

® opportunities and engagement in Maori language broadcasting;

e recent developments in Maori language broadcasting; and

® conclusions.

HISTORICAL OVERVIEW

Prior to the mid-1980s, there was very limited Maori language content in broadcasting, with the
exception of brief radio broadcasts by Wiremu Parker and short news bulletins on television (Te
Karere).

In 1986, the Waitangi Tribunal considered the WAI 11 claim about Te Reo Maori which included
some broadcasting components. At the same time, the Government set up a Royal Commission of
Inquiry into Broadcasting in New Zealand. The Waitangi Tribunal and the Royal Commission both
supported an increased Maori language presence in broadcasting.

The establishment of the Aotearoa Maori Radio Board followed in 1987, and the first iwi radio
stations began broadcasting in both Maori and English in the same year. From here, radio
frequencies were reserved for the use of iwi, and operational funding was allocated through New
Zealand on Air. By the early 1990s, there were approximately 20 iwi radio stations in operation.

Under the Broadcasting Amendment Act 1993, Te Mangai Paho (originally known as Te Reo
Whakapuaki Irirangi) was established. It was given a primary focus of promoting Maori language
and culture by making funds available for the production of programmes." From 1995, Te Mangai
Paho assumed responsibility for funding Maori broadcasting. In 1996/97, it received funding to
pilot a Maori focused television station, which became known as Aotearoa Television. The station
aired in Auckland on 1 May 1996 for one year.?
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In 2001, Government announced the establishment of a Maori Television Service (Maori Television).
In 2003, the Maori Television Service Act was passed and Maori Television began airing in 2004.

The function of Maori Television is to "promote te reo Maori me nga tikanga Maori, through the
provision of a high quality, cost effective Maori television service, in both Maori and English,
which informs, educates and entertains, and in doing so, enriches New Zealand's society, culture
and heritage"?

Te Mangai Paho is currently responsible for funding: the production of Maori language television
programmes; Maori language music videos and CDs; and the national network of iwi radio
stations.

MAORI LANGUAGE STRATEGY

In 2003, the Government launched the revised Maori Language Strategy (MLS). The MLS outlines
a long-term vision and goals for Maori language revitalisation activities. It describes the roles and
functions of Government and Maori in pursuing these goals, and emphasises the need for both
parties to coordinate their respective efforts and ensure that the right activities are undertaken in
the right way and at the right times.

Maori language broadcasting is one of the key functions identified within the MLS. This function
relates to the broadcasting of the Maori language through radio, television and other forms of
communication technology.

Maori language broadcasting supports the acquisition, use and status of the Maori language
(Goals 1,2 and 5 of the MLS). Through watching and listening to Maori language broadcasts,
people can develop and use their Maori language skills (especially their listening skills). Maori
language broadcasting also contributes to the status of the Maori language by increasing its
visibility in popular media and broadcasting positive messages about its place in New Zealand
society.

The MLS allocated responsibility for this function to Te Mangai Paho (operations) and Te Puni
Kokiri (policy). To support this, Te Puni Kakiri has developed the Maori Broadcasting and E-Media
Framework as a subset of the MLS. This framework sets out some key principles, outcomes and
actions to support the development of Maori broadcasting and other electronic media. It is
described further on page 6 of this report.

OPPORTUNITIES AND ENGAGEMENT

Maori broadcasting makes an important contribution to the acquisition, use and status of the
Maori language. The availability of Maori language through radio and television in the home
can foster the process of language normalisation, that is, the incorporation of Maori language
in everyday activities. This section describes the opportunities for listening or watching Maori
language content through radio and television.



IWI RADIO

The portability and accessibility of iwi radio makes the M3aori language accessible to both learners
of Maori and fluent speakers. There are currently twenty-one iwi radio stations that receive
operational funding from Te Mangai Paho.* In 2005/06, Te Mangai Paho funded these iwi stations
to deliver eight hours per day of Maori language content in their daily broadcast schedules. This
amounts to over 55,000 hours of Maori language programming for the year across these stations.
A further five stations broadcast on frequencies reserved for the promotion and protection of the
Maori language, but do not receive operational funding from Te Mangai Paho

The findings of the HML 2006 Survey reported that access to iwi radio in 2006 was high, although
it had slightly decreased since 2001. In 2006, around 74% of Maori adults were aware that they
could receive an iwi radio station in the area that they live (compared to 76% in 2001). Of the
Maori adults who were aware that they had access to an iwi radio station, approximately 70%
listened to iwi radio (compared to 73% in 2001).

Maori adults with higher Maori language proficiency are more likely to listen to iwi radio stations
than less proficient speakers. When these people were asked why they didn't listen, the most
frequent answer given was that they “can't understand Maori" (43%), rather than a direct
preference for other types of radio stations (18%).

The majority (67%) of people who listened to iwi radio did so at least once a week. This is a
decrease from 74% of Maori adults who were listening to iwi radio at least once a week in 2001.

TABLE 1: FREQUENCY OF LISTENING TO IWI RADIO

Frequency of Listening Percentage of Listeners®
2001 2006
Every day 32% 280%
Every 2-3 days 19% 20%
At least once a week 23% 19%
At least once every two weeks 6% 8%
At least once during the last four weeks 9% 10%
Not at all in the last four weeks 9% 14%

Source: HML 2001 Survey, HML 2006 Survey.

In addition to the decrease in frequency of listening, people are also tuning in to iwi radio for
shorter periods of time. In particular, the proportion of people listening to iwi radio for less than
an hour a week has increased from 19% in 2001 to 24% in 2006.
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TABLE 2: DURATION OF LISTENING TO IWI RADIO IN A WEEK®

Listening Duration Percentage of Listeners’

2001 2006
Less than an hour 19% 24%
1-5 hours 45% 47%
6-10 hours 14% 13%
11-20 hours 9% 6%
21-30 hours 6% 5%
31-40 hours 3% 2%
41 hours or more 3% 3%

Source: HML 2001 Survey, HML 2006 Survey

The patterns shown in Table 2 may reflect wider changes in audience engagement with the
medium of radio.

Attitudes Towards Iwi Radio

In 2006, Te Puni Kokiri undertook an attitudinal survey about the Maori language. The respondents
to this survey strongly agreed that "the Government's support for Maori radio stations is a good
thing." Ninety-five percent of Maori and 75% of non-Maori strongly agreed or agreed with this
statement.®

MAORI LANGUAGE ON TELEVISION

Data from the HML 2006 Survey indicated that 71% of Maori adults watched a Maori language
programme on mainstream television in the four weeks prior to being interviewed.® Of these
people, almost three quarters (73%) watched a Maori language programme at least once a week.
This is similar to the viewing frequency in 2001 (72%). However, there has been an increase in the
number of people watching every day, which has grown from 20% in 2001 to 28% in 2006.

Also of note here is the relationship between those people who frequently watched Maori
programming and those with high Maori language proficiency: 39% of viewers who watched
every day had a listening proficiency of 'very well or well'. This finding is even more significant
given the small number of people with these high levels of listening proficiency.

TABLE 3: FREQUENCY OF WATCHING MAORI LANGUAGE PROGRAMMES ON
MAINSTREAM TELEVISION

Frequency of Watching Percentage of Viewers'

2001 2006
Every day 20% 28%
Every 2-3 days 12% 17%
At least once a week 40% 28%
At least once every two weeks 12% 10%
At least once during the last four weeks 15% 16%

Source: HML 2001 Survey, HML 2006 Survey
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Many respondents (309%) to the HML 2006 Survey reported that they were watching more
Maori language programmes on mainstream television than they were in the previous year.
While most reported they were watching ‘about the same' (44%), some also reported they were
watching less (17%).

In 2006, the Maori Television Service reported that it reached 90% terrestrial coverage of New
Zealand's total population. It also reported that 66% of its broadcasts were Maori language
programmes."” Data from the 2006 Attitudes Survey showed that 95% of Maori and 70% of non-
Maori supported the establishment of the Maori Television Service."

Over half of HML 2006 Survey respondents (56%) reported they had watched Maori Television
in the four weeks prior to being interviewed. This finding is similar to Maori Television audience
polls which indicate that approximately one in two Maori aged five years and over are watching
its programming.”™ The programmes most frequently watched by HML 2006 Survey respondents
included:

e Te Kaea (29%);

e Kai Time on the Road (27%);

e Documentaries (25%);

e Ask Your Aunty (20%); and

e Code (17%).

Data from the HML 2006 Survey also showed that 43% of Maori adults were satisfied to some
extent by the amount of Maori programming on television. This represents an increase
of 16 percentage points since 2001 when only 27% were satisfied with the amount of Maori
programming.

TABLE 4: SATISFACTION WITH THE AMOUNT OF MAORI PROGRAMMING ON
TELEVISION

Satisfaction Level Percentage of Maori Adult Population'
2001 2006
‘Very satisfied' and 'satisfied' 27% 43%
‘Neither' 35% 29%
‘Dissatisfied" and 'very dissatisfied' 38% 23%

HML 2001 Survey, HML 2006 Survey

KEY FINDINGS

Overview of opportunities and engagement in Maori language broadcasting:

Iwi Radio

e Approximately three quarters of Maori adults were aware that they could access an iwi radio
station in the area that they lived. 70% of those with access tuned in to iwi radio.

e |ndividuals with higher Maori language proficiency were more likely to listen to iwi radio.

e The most frequent reason given for not listening to iwi radio was that the respondent couldn't
understand Maori.

e There has been a decrease in both the frequency and the duration that people listen to iwi
radio since 2001.
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Maori Language on Television

® 71% of M3ori adults watched Maori language programming on mainstream television. 73%
of these people watched at least once a week.

e There has been a significant increase in the number of people watching Maori language
programming on mainstream television on a daily basis.

® 30% of Maoriadults are watching more Maori language programmes on mainstream television
than a year ago, while 17% are watching less.

®  569% of HML 2006 Survey respondents reported they had watched Maori Television.

e The level of satisfaction with the amount of Maori programming on television has increased
from 27% to 43% since 2001 (an increase of 16 percentage points).

DEVELOPMENTS IN MAORI
LANGUAGE BROADCASTING

The choices made by people to watch and listen to Maori language broadcasting can be affected by
the availability, quality and the perceived value of broadcasts. To that end, the Maori broadcasting
sector must continually work to maintain and improve the availability and quality of its services.
It must also ensure that timely information about its services is readily available.

There have been two key developments in the Maori broadcasting sector since the launch of the
MLS in 2003 that seek to provide direction and coordination for policy and operational aspects of
the sector. These are the Maori Broadcasting and E-Media Strategy Framework (the Framework)
which has been developed by Te Puni Kokiri (in consultation with the broadcasting sector), and the
Purchase and Funding Framework developed by Te Mangai Paho.

Maori Broadcasting and E-media Strategy Framework

The Framework has recently been developed by Te Puni Kdkiri, in consultation with the Maori
broadcasting sector, to coordinate and strengthen Maori broadcasting and e-media activities
across Government.

The Framework sets out some key principles, outcomes and actions to support the development

of Maori broadcasting and other electronic media. The principles provide guidelines for policy

development and sector engagement. They are largely modelled on the principles in the public

broadcasting programme of action, to ensure a consistent approach across government's

engagement in the broadcasting sector. The outcomes reflect a strong focus on the promotion

of Maori language and culture. In addition, they incorporate economic and social outcomes. The

outcomes are:

® increase Maori language use and proficiency, particularly in the home;

e support participation in information technology and communication industries (ICT) and
contributing to growing innovative and entrepreneurial communities; and

e value Maori language and Maori culture as an integral part of New Zealand's national
identity.

The Framework also sets out some intermediate outcomes which help refine broadcasting priorities
in terms of access, quality and focus. These intermediate outcomes provide direction about the
ongoing work programme to strengthen this sector.'
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Purchase and Funding Framework

Te Mangai Paho annually distributes a significant amount of funding for Maori radio, television

and music. To ensure that this funding is effectively promoting Maori language and culture, Te

Mangai Paho has developed a Purchase and Funding Framework that targets various audiences

who contribute to Maori language revitalisation. This includes providing:

e fluent speakers with an environment where the language is used across all areas of their
life;

® second language learners with programmes that support their efforts to extend their language
skills; and

® receptive audiences with a mix of opportunities to reinforce their interest and encourage
them to pursue their own Maori language goals.

Within each of these audiences, Te Mangai Paho has identified priority groups who will be
targeted and those programmes that are funded must broadcast at ‘prime time' for these priority
audiences."” For example, a Maori language programme for fluent children (tamariki) would
screen in the morning or during the mid-afternoon.

In 2007/08, Te Mangai Paho will continue to assess and refine this funding approach to ensure
that it is effectively supporting the promotion and protection of the Maori language and culture.

TABLE 5: TE MANGAI PAHO PURCHASE AND FUNDING FRAMEWORK
PROGRAMME EXPECTATIONS AND PRIORITIES

Audience Minimum Programming Expectations Priority Group

Fluent speakers Language level Fluent 1 Tamariki

of Maori Language content 70% 2 Rangatahi
Cultural content Low-high 3 Kaumatua
Forecast funding 25% 4 Pakeke
allocation 2007/08

Second Language level Capable 1 Rangatahi

language Language content 30%-700% 2 Whanau

learners Cultural content Low-medium 3 Tamariki
Forecast funding 30% 4 Pakeke
allocation 2007/08

Receptive Language level Beginners 1 Whanau

audiences Language content Up to 30% 2 Rangatahi
Cultural content Medium-high 3 Tamariki
Forecast funding 450% 4 Pakeke

allocation 2007/08

Source: Te Mangai Paho Statement of Intent 2007-2012"®
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Television

Perhaps the most notable change to the Maori language broadcasting landscape since 2001 has
been the launch of the Maori Television Service in 2004. The Maori Television Service has increased
the visibility of the Maori language and culture exponentially in New Zealand.

Radio

In terms of iwi radio, there have been a number of developments which have been largely led

by Te Whakaruruhau o Nga Reo Irirangi o Aotearoa' (Te Whakaruruhau) and supported by the

Government in various ways. Of particular note are the following:

® Industry needs analysis and training - In 2002, a training needs analysis was undertaken
for iwi radio. The findings from this work indicated a need for intensive training within the
industry. Funding for training purposes has since been provided through Te Mangai Paho.

e Audience Research - Te Mangai Paho has commissioned two regional audience surveys
to identify and refine target group programming. This research has also informed the
effectiveness of strategies in terms of the revitalisation of the Maori language.

e Web-streaming - In 2003, Te Whakaruruhau and Te Mangai Paho launched Irirangi.net. This
initiative allows listeners both national and international access to their local radio station via
the internet. The website also provides contextual information about the individual stations
and Maori radio as a whole.

Digital Future

Some of the most recent developments in Maori broadcasting relate to issues of digital content
and platforms. The digital future offers unprecedented opportunities to encourage Maori
creativity and innovation, for Maori stories and storytellers to reach global audiences, and for
greater connectedness within Maori communities.

In 2005, the Government launched the Digital Strategy to ensure that ICT opportunities are
maximised. The National Library has also led the development of a Digital Content Strategy which
was launched in 2007. The Digital Content Strategy considers the ways which New Zealand
creates, protects, accesses, shares, manages and understands information that is available through
digital networks.

Te Puni Kokiri has been working closely with broadcasting agencies and stakeholders to ensure
that issues around the impact and opportunities presented by digital technology for Maori
broadcasting can be fully considered within both these strategies.

KEY FINDINGS
Overview of recent developments in Maori broadcasting:

Overall

e Over $65 million was spent in 2005/06 by the government broadcasting sector on activities
that support Maori language revitalisation in some way.

e  Further funding of $23m was allocated to the Maori Television Service in Budget 2007.

® A high proportion of both Maori and non-Maori have positive attitudes towards the
Government's support of Maori broadcasting.
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Sector Coordination, Effectiveness and Efficiency

e The Maori Broadcasting and E-media Framework has been developed.

e Te Mangai Paho has developed a Purchase and Funding Framework that targets key audiences
who support Maori language revitalisation.

Development Activities

e Since its launch in 2004, the Maori Television Service has increased the visibility of the Maori
language and culture in New Zealand.

e Some key developments in Maori radio include an industry needs analysis and training,
audience research, and web-streaming.

e The impact and opportunities presented by digital technologies for Maori broadcasting are
being considered through the Digital Strategy and Digital Content Strategy.

CONCLUSIONS

The broadcasting sector plays an important role in increasing Maori language acquisition, use
and status. The availability of the Maori language through radio and television in the home can
foster the process of intergenerational language transmission through the incorporation of Maori
language in everyday activities.

The Government makes a significant annual funding contribution to Maori broadcasting that
has increased markedly since 2001, in particular though increased funding for Maori Television.
Government funding contributes to the increased supply of Maori language programming on
television and radio that is available for consumption.

The various surveys undertaken by Te Puni Kokiri show that the rate of uptake of Maori language
programming among Maori has remained consistently high over the last five years, and there is
increased support among the general population.

Policy and operational work has been undertaken to consolidate the developments in Maori
broadcasting over the last twenty years, with a view towards positioning Maori in the digital era.
The convergence of technology will change the face of broadcasting over the next twenty years,
and it will be important to ensure an ongoing Maori voice, in the Maori language, through this
period.



END NOTES

Te Mangai Paho/Maori Broadcasting Funding Agency. 1994. Report on 1994 Consultations.
Context and Policy for Funding Maori Broadcasting. Te Mangai Paho, Wellington.

Burns, D. 1997. Public Money, Private Lives: Aotearoa Television - the inside story. Reed
Books, Auckland.

Based on information released on the Maori Television Service Website, www.maoritelevision.
com

A further five stations broadcast on frequencies reserved for the promotion and protection of
the Maori language, but do not receive operational funding from Te Mangai Paho.

All components may not add to 100% due to rounding.

The HML surveys asked how many hours altogether the respondent listened to Maori radio in
the last week that they tuned in.

All components may not add to 100% due to rounding.
Te Puni Kokiri. 2006. Attitudes towards the Maori Language. Te Puni Kokiri: Wellington.

This includes programmes such as Mai Time, Marae, Ptkana, Te Karere, Tikitiki, Tu Te Puehu,
Waka Huia, and Whanau which are screened on Television New Zealand and TV3.

. Refers to the percentage of viewers who have watched a Maori language programme on

mainstream television in the four week prior to being interviewed. All components may not
add to 100% due to rounding.



. Maori Television. 2006. Maori Television Annual Report 2006. Auckland.

. Te Puni Kokiri. 2006. Attitudes towards the Maori Language. Te Puni Kdkiri, Wellington.

. Based on information released on the Maori Television Website www.maoritelevision.com

. This refers to Maori programming on mainstream television and Maori television combined.
. All components may not add to 100% due to rounding.

. For more information on the Framework contact Te Puni Kokiri.

. Te Mangai Paho explains in its Statement of Intent that 'prime time' does not relate to

the commersion ratings-hours favoured by mainstream broadcasters, but to the optimum
broadcast time for the target audience. Therefore, prime time for tamariki will be different to
that for pakeke.

. Te Mangai Paho. 2007. Te Mangai Paho Statement of Intent 2007-2012. Te Mangai Paho,

Wellington.

. This is a collective body who represent most iwi radio stations.









Te Puni Kakiri, Te Puni Kokiri House
143 Lambton Quay, PO Box 3943, Wellington, New Zealand

PHN Waea 04 819 6000 FAX Waea Whakaahua 04 819 6299 W W W- t p k- g Ovt = n Z





<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /All
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Warning
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJDFFile false
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /DetectCurves 0.0000
  /ColorConversionStrategy /LeaveColorUnchanged
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedOpenType false
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo true
  /PreserveFlatness true
  /PreserveHalftoneInfo false
  /PreserveOPIComments false
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile (None)
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /CropColorImages true
  /ColorImageMinResolution 300
  /ColorImageMinResolutionPolicy /OK
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 100
  /ColorImageDepth -1
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.00000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /CropGrayImages true
  /GrayImageMinResolution 300
  /GrayImageMinResolutionPolicy /OK
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 100
  /GrayImageDepth -1
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.00000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /CropMonoImages true
  /MonoImageMinResolution 1200
  /MonoImageMinResolutionPolicy /OK
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 100
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.00000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /CheckCompliance [
    /None
  ]
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile (None)
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName ()
  /PDFXTrapped /False

  /Description <<
    /CHS <FEFF4f7f75288fd94e9b8bbe5b9a521b5efa7684002000500044004600206587686353ef901a8fc7684c976262535370673a548c002000700072006f006f00660065007200208fdb884c9ad88d2891cf62535370300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c676562535f00521b5efa768400200050004400460020658768633002>
    /CHT <FEFF4f7f752890194e9b8a2d7f6e5efa7acb7684002000410064006f006200650020005000440046002065874ef653ef5728684c9762537088686a5f548c002000700072006f006f00660065007200204e0a73725f979ad854c18cea7684521753706548679c300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c4f86958b555f5df25efa7acb76840020005000440046002065874ef63002>
    /DAN <>
    /DEU <>
    /ESP <>
    /FRA <>
    /ITA <>
    /JPN <>
    /KOR <FEFFc7740020c124c815c7440020c0acc6a9d558c5ec0020b370c2a4d06cd0d10020d504b9b0d1300020bc0f0020ad50c815ae30c5d0c11c0020ace0d488c9c8b85c0020c778c1c4d560002000410064006f0062006500200050004400460020bb38c11cb97c0020c791c131d569b2c8b2e4002e0020c774b807ac8c0020c791c131b41c00200050004400460020bb38c11cb2940020004100630072006f0062006100740020bc0f002000410064006f00620065002000520065006100640065007200200035002e00300020c774c0c1c5d0c11c0020c5f40020c2180020c788c2b5b2c8b2e4002e>
    /NLD (Gebruik deze instellingen om Adobe PDF-documenten te maken voor kwaliteitsafdrukken op desktopprinters en proofers. De gemaakte PDF-documenten kunnen worden geopend met Acrobat en Adobe Reader 5.0 en hoger.)
    /NOR <>
    /PTB <>
    /SUO <>
    /SVE <>
    /ENU (Use these settings to create Adobe PDF documents for quality printing on desktop printers and proofers.  Created PDF documents can be opened with Acrobat and Adobe Reader 5.0 and later.)
  >>
  /Namespace [
    (Adobe)
    (Common)
    (1.0)
  ]
  /OtherNamespaces [
    <<
      /AsReaderSpreads false
      /CropImagesToFrames true
      /ErrorControl /WarnAndContinue
      /FlattenerIgnoreSpreadOverrides false
      /IncludeGuidesGrids false
      /IncludeNonPrinting false
      /IncludeSlug false
      /Namespace [
        (Adobe)
        (InDesign)
        (4.0)
      ]
      /OmitPlacedBitmaps false
      /OmitPlacedEPS false
      /OmitPlacedPDF false
      /SimulateOverprint /Legacy
    >>
    <<
      /AddBleedMarks false
      /AddColorBars false
      /AddCropMarks false
      /AddPageInfo false
      /AddRegMarks false
      /ConvertColors /NoConversion
      /DestinationProfileName ()
      /DestinationProfileSelector /NA
      /Downsample16BitImages true
      /FlattenerPreset <<
        /PresetSelector /MediumResolution
      >>
      /FormElements false
      /GenerateStructure true
      /IncludeBookmarks false
      /IncludeHyperlinks false
      /IncludeInteractive false
      /IncludeLayers false
      /IncludeProfiles true
      /MultimediaHandling /UseObjectSettings
      /Namespace [
        (Adobe)
        (CreativeSuite)
        (2.0)
      ]
      /PDFXOutputIntentProfileSelector /NA
      /PreserveEditing true
      /UntaggedCMYKHandling /LeaveUntagged
      /UntaggedRGBHandling /LeaveUntagged
      /UseDocumentBleed false
    >>
  ]
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [595.276 841.890]
>> setpagedevice


