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TE RITORITO 2017:
TOWARDS WHANAU, HAPU
AND IWI| WELLBEING.

"WHAKAPAI TE WHENUA, WHAKAPAI TE WHANAU.”

Helen Leahy, Pouarahi,
Te Patahitanga o Te Waipounamu



DEMOGRAPHIC PROFILE

WHICH PEOPLE WHERE?

15% or 100,905 Maori were
living inthe South Island in 2013~

@ A third were living
in Christchurch City

Half of the Maori descent population
- Over half of Mori living in the was residing in the Canterbury region
" South land wereunderthe
ageof 2years

17%
of Maori households had

atotal household income
of $20,000 or less per

Median
Household Income
was §$79,300 per annum
(below Nationwide Maori

20%
had trouble paying
bills in the fast

year
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18.3% had problems with their house being too small

- 73.4% had problems with pests in the house

28.7% had issues with dampness

4 35.8% found it hard ta keep the house warm

£3.3% needed repairs on their house

~ 14.3% of 5-13 years olds lived in the most deprived areas

16% were living in the most highly deprived areas
214% in Southland were fiving in the most deprived areas
22.6% in Nelson were living in the most deprived areas

© 36.9% of 513 year olds lived in NZDep2013 areas 7- 10



SOURCE OF WELLBEING FOR NGAI TAHU

Whanau m 82.5%
Relationship to whenua, access to resources & | .
- : s 76.3%
security of land ovwnership
Matauranga Maor, reo and education m B5%
Values and ethics m L0%
Financial ndependence # 28.7%
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COMMISSIONING WORKSTREAMS

Open tender funding round that enables
whanau to submit their ideas and initiatives
for funding, coaching and other support

1 COMMISSIONING
PIPELINE

Whanau Ora Navigators support
WHANAU whanau to come together,
ENHANCEMENT identify their aspirations and build
their capacity

Growing sites of safety 3 TE PUNANGA
HAUMARU

Supports innovative initiatives

through wananga, networking, 4 CAPABILITY
Whanau Enterprise coaching DEVELOPMENT

-
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OUTCOMES FRAMEWORK

OUTCOMES
LONG-TERM

OUTCOMES
SHORT-TERM

Increased whanau
capability and capacity

WHANAU ORA OUTCOMES

Whanau are able to access
the appropriate State
supports

Increased social capital Increased cultural
within Te Waipounamu confidence

Y% of whanau report increased
skills and knowledge

% of whanau report increased
sense of whanaungatanga and
networking

Y% of whanau report increased # of whanau initiatives are
confidence established

Leadership Development

Whanau Enterprise

Coaches Accelerator Commissioning Pipeline
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EXAMPLES OF WHANAU ORA INDICATORS

(% of whanau who have )
enough or more than
enough income to meet

Whanau are self- | every day needs _) 100%
N 90%

% of whanau who find it 80%
easy or very easy to access | 70%

support in times of need ) 60%

Population vs Whanau* indicators

managing

.
50%
! 4 N\ 40%
Whanau are _
. % of surveyed whanau who | 30%
leading healthy ) o
. regularly exercise °
NENAVIES e
\_ J
O% I I I
Sufficient Accessing Regular
Whanau are Whanau who report that as income suport exercises

confidently a result of the programme,
participating in te they feel an increased
ao Maori connection to Te Ao Maori *based on aggregate data across the initiatives

B Population Indicator B Whanau Indicator
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WHENUA ASSOCIATED INITIATIVES



WHENUA ASSOCIATED INITIATIVES

12
Whanau-led
initiatives

MAARA KAI
10 MAHINGA KAI 3

Community-

led WHENUA-BASED Marae-led
initiatives WANANGA initiatives

KAITIAKITANGA

4

Hapu and
Iwi led
initiatives




PA ORA, PA WANANGA INITIATIVE =~ "Qeeusmans
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SNAPSHOT SUMMARY OF PA ORA, PA  JAN 2016 —
WANANGA* OUTPUTS AND OUTCOMES DEC 2017

HOW MUCH DID THEY DO? # WHANAU SEEN AND CORE
ACTIVITIES DELIVERED BY PA ORA, PA WANANGA INITIATIVE
(YEAR TO DATE)

151 22

Total # whanau (individual) Total # whanau (whakapapa)
supported supported

HOW WELL HAVE PA ORA, PA WANANGA INITIATIVE DELIVERED
SUPPORT TO WHANUA?**

ROLLING AVERAGE

% whanau who report they are satisfied or totally satisfied 100%
with the service

% whanau attendance rate to Te Whare Hakinakina, Pa Kids 76%
and Toa Fit

% whanau who report that they feel more confident to support 100%

their tamariki to be more connected to their whanau, marae,
hapu and iwi as a result of the programme

ARE WHANAU BETTER OFF AS A RESULT OF RECEIVING PA
ORA, PA WANANGA SUPPORT?

POPULATION

ROLLING AVERAGE INDICATOR
% whanau report that their whanau are doing well or 100% 83.4%
extremely well (7-10)
% whanau who know their iwi 100% 89%
% whanau report that they speak te reo Maori outside of 89% 21%
the classroom
% whanau report they are active more than two times a 92% 49.6%

week

Source: Te Patahitanga o Te Waipounamy Initiative Scorecard
*Excludes commercial operations
**Based on 50% response rate




PA ORA, PA WANANGA INITIATIVE

Pa Ora, Pa Wananga Narrative

Pa Ora, Pa Wananga has created an ambitious plan for
whanau transformation through creating a thriving and
sustainable living and learning marae for whanau and
community. It follows traditional Maori pedagogy,
recognising the important role that marae play in the
development and nurturing of culturally strong whanau.

Four-fold inter-dependent initiatives

Commercial Non-commercial

o o Marae after-school programme
Maara Kai

product o .
enterprise are Tu Taua/ Hakinakina
o Kura Maori

Maeori culture in a jar.
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MAARA ORANGA INITIATIVES



MAARA ORANGA INITIATIVE

SNAPSHOT SUMMARY OF MAARA JAN 2016 —
ORANGA OUTPUTS AND OUTCOMES DEC 2017

HOW MUCH DID THEY DO? # WHANAU SEEN AND CORE
ACTIVITIES DELIVERED BY MAARA ORANGA INITIATIVE (YEAR
TO DATE)

364 52 43

Total # whanau Total # whanau Total # gardens ‘up
(individual) (whakapapa) supported and running’
supported

HOW WELL HAVE MAARA ORANGA INITIATIVES DELIVERED
SUPPORT TO WHANUA?*

ROLLING AVERAGE e
% whanau who report they are satisfied or totally satisfied 100% Image credit; Michael Morris
with the service

ARE WHANAU BETTER OFF AS A RESULT OF RECEIVING MAARA
ORANGA SUPPORT?

ROLLING POPULATION
AVERAGE INDICATOR
% whanau report that their whanau are doing well or 100% 83.4%
extremely well (7-10)
% whanau who know their iwi 100% 89%

Source: Te Patahitanga o Te Waipounamy Initiative Scorecard
**Based on 100% response rate

@ Te Putahlta_nga




MAARA ORANGA INITIATIVE

Maara Oranga Narrative

Maara Oranga brings whanau back to their
flaxroots. The initiative does not target a specific
population group but encourages the whole
whanau — mokopuna, tamariki, rangatahi, pakeke
and kaumatua to participate in producing and
sharing healthy food. Maara Oranga helps provide
fresh, healthy and low cost food to whanau;
encourages physical activity for all age groups;
creates a social gathering place for the community
; encourages the sharing of intergenerational
knowledge; and, enables participants to learn new
skills and knowledge.




MAARA ORANGA INITIATIVE - VIDEO

http://www.teputahitanga.org/our-stories/
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MAP OF COMMISSIONING ACTIVITIES TO DATE TE PUTAHITANGA 0 TE WAIPOUNAMU NAVIGATORS

@B WAVEONE: 1) WAVE THREE:

WHAKATU: 3 FTE WAITAHA: 19 FTE
13 Awarua 11 Buller + WhakatuMarze Inc: 1FTE [TINANL + Te RunangaoKoukawrarata 1 FTE )y
1% Hokitika 1 ¥ Kaikoura WATAWA + Whakatu Maree: 2 FIE + HeWaka Tapu:2 FTE
10 Kawatir 1 3 Motueka i i + Te Whare Hauora:1FIE
2y Muhi i - Timo]  TETAU HU:SFTE B
iy LR f!!LIII 1KLL MOTUEKA / | - Maataa Waka ki te Tau lhue 2 FTE - Te Ora Hou: TFTE

4y Dtk ] -

» Utk 5 x Dizkou i _ - TohwlingMarae: 11T - YomohikitekenchiLu 1 FE
$x Dtautahi 4 x Diauahi /] -+ TeMauomo N Fana:2 TE o Puanaitanga ki Qauahi 1 FTE | ESIUENCE
1% TeTaulhu 11 Waiopal wATIR JELHAKATU . T fekabura 1 FIE AESLENCE
3% Wair 5 ¥ Wainu . i KMKI]URA 2HIE - Posive Oirections Trust: 1 FTE | RESILIENCE
11 Whakat 2 v Whakatu BULLER - TefeioMfardura ZFTE - Tel¥a b TFTE| RESIENCE

~ Te Runanga o Nga Maata Waka: 1FTE| RESILIENCE
-+ Yogain Schools Ltet 1 FTE [ TINANA
+ PurapuraWhetu: 1 FTE [TINANA

11 Wharekauri
- TeRuraga o g MeataWiaka: 1 FIE

TETAIPOUTINI:4 FTE
+ TeRunanga o Nodti Waewae: 1 FTE | TINANA

- PoutiniWaiorz: 3 FTE

@wnetwo: @) WAvEFoUR

1% Amwhenia 2 ¥ Dtauahi

7 % Otkou 1 % Wairau

8 ¥ raucahi 2 % Whakatu

1% Te Tai Poutini 1 x Wharkauri Iﬁ'ﬂw

11 Waikawe N0

2% Wairau 2 A Q
' .4

2 % Whakatu

1 LW HAREKAUR]) v

ARDWHENUA

AROWHENUA: 2 FTE
+ hrowhenuahanau Services 1FTE | TINANA
= Arowhenua Whanau Services: 1FTE

I]TAKI]U 6.5FTE
Hrai Te UruWhare Hauora: 2 FTE

+ Kai Tahu Ki Orago: 2 FTE

- T boopu Teutenbo Ki'e Tonga: 1 FE

« He'Waka Kouia Charitable Tust: 0.5FTE | TINENA.
Tokomairiro Waiora Inc: 1 FIE

HOKONUL: TFTE

+ Hokanui Runanga: 1 FTE

MUHIHII(U 8.5FTE
Hwarva Whanau Services: 2 FTE
« hwarua Whana Services 05 FTE | TINANA
- Nga fete Mataurangs Pounamu: 3 FTE
+ Nga Kete Matauranga Pounamu: 1FTE | TIANA
+ Waiho pai Maree: 1FTE
+ Rengatehi Tumeke Lid: TFTE | TINANA

WHAREKAURI: TFTE

= Wharekauri Negti Mutnga: 1 FIE

™ Te Patahitanga

Mau te ara, kia ora ai te whanau.
. ‘a “Your pathways empower whinau te thrive”
o 4
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Ko Hine Huriawa

Keeper and Kaitiaki of Hine Te Waikoropupu
Artist : Robin Slow, Takaka
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